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ABSTRACT

Privacy of financial customers is becoming important due to frequent leakage of personal information.
Financial customers, who experience the leakage of personal information, feel threatened by their privacy and this
changes customer’s awareness about financial institutions or behavioral intentions. By examining the influence
relation of personal information security vulnerability of the bank information system with usefulness, trust and
attractiveness perceived by bank customers, this study aims to analyze the effect of each variable on bank

customers’ willingness to stay.
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Table 2. Sample descriptive statistics(N=203)
Type Frequency Percentage
Security mvolve.ment (h_1gh) _ . 125 62%
(the degree of interest in personal information)
Security involvement (low)
. . . . 78 38%
(the degree of interest in personal information)
Male 104 51%
Gender
Female 99 49%
20s 122 60%
30s 17 8%
Age 40s 27 13%
50s 32 16%
60s 5 2%
Student 90 44%
White collar job 21 10%
Professional(professor, doctor, lawyer, etc.) 20 10%
Self-employed 18 9%
Homemaker 14 7%
Occupation
Public official 13 6%
Blue collar job 9 4%
Technician 7 3%
Agriculture, fisheries, animal husbandry 2 1%
etc 9 4%
Resident registration number 170 84%
Personal credit history 124 61%
Phone number 98 48%
Personal
information which | Personal health information 88 43%
is considered Home address 65 32%
important Name 48 24%
Income 43 21%
E-mail address 19 9%
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Table 3. internal consistency and discriminant validity verification
Attractive Security Credi Perceived Willingness to | Composite Cronbach’s
ness vulnera bilit useful sta; credibilit; AVE alpha
-bility Y -ness Y Y P
Attractive 0.856 0891 | 0733 0819
-ness
Security
vulnera -0.246 0.812 0.931 0.660 0914
bility
Credi 0.484 0381 | 0.854 0876 | 0.729 0.876
-bility
Perceived 0.535 0218 | 0464 0.824 0.757 0.680 0.757
usefulness
Willingness to
stay 0.519 -0.250 0.662 0.501 0.848 0.806 0.719 0.806
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Table 4. Model results
Security Security Difference of security
Involvement(high) Involvement(low) involvement
Hypothesis i Result
P Path Path Difference of Difference of
. . t-value .. t-value Path
coefficients coefficients . . t-value
coefficients
Perceived usefulness
HI-1 | — 0.467 6.708 0.569 7.040 -0.102 -9.538 Supported
Attractiveness
Perceived usefulness
H2-1 | — 0.455 5.792 0.293 3.310 0.162 13.606 Supported
Trust
Security vulnerability Not
H3-1 | — -0.199 2.466 -0.022 0.213 -0.177 -13.626
. supported
Attractiveness
Security vulnerability Not
H4-1 | — -0.310 3.936 -0.302 2.903 -0.008 -0.621
supported
Trust
Attractiveness Not
H5-1 | — 0.379 4.996 0.132 1.215 0.247 19.053
o supported
Willingness to stay
Trust
H6-1 | — 0.479 6.391 0.615 6.303 -0.136 -11.176 Supported
Willingness to stay
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Fig. 2. Results of path analysis
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