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ABSTRACT

This paper reviewed the market definition of digital platform. It is not easy to define the market of digital
platform based on the existing methodology such as SSNIP, since digital platforms provide service with free of
charge. The previous research showed that the market definition of digital platform based on the non-price
factor is theoretically reasonable because the competition of digital platform is described as non-price
competition. Inasmuch as one of the main revenue sources of digital platform is advertising, some previous
research suggested that the attention cost(advertising loads) might be one of the main non-price factors which
can explain the competition of digital platform. In this line with these previous research, this paper proposed
the methodology measuring the demand substitutability based on the increase in attention cost. The empirical
results showed that the demand substitability among general search service, SNS, and video share service is
limited. This proposed method might be used as one of the alternative ways of estimating demand substitute

of digital platform services.
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Table 1. Demographic profiles of the respondents
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thar §5 A3-S e oA glvka 89, Ade
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" Frequence _Percent(%) ool T olgEe] ALE Aelsielc) Fmeel
b 1999 i ol eAE 53 Ame SRk gkt %3
Gender M 251 509 AT (1) o] APFE ()t Pasge] wed
Female 242 491 oJElgitl. (), (5)9] HlE-E 1Rl Akl 77k S5
205 108 219 Apgo] o] wrki Qs ghes AT
A 305 1 237 olek. el iR Q1Als) v R ke Al s
ge
40s 136 27.6 o] Func) At g Addoz syEke
s0s 132 28 Aepsfela AT ol AoR Vehde)
Seoul 140 28.6
Kyunggi 182 363 H 2 TA9 EUF Al o] ojak o) 84 <1y
Incheon 43 8.5 Table 2. The user perception of digital platform service
Ads
Geographic Busan 45 8.9
region Daegu 35 6.7 Al A2 A3 A4 A5
Daejeon 21 39 Search Ads 16.5% 36.5% 13.7% 32.1% 12%
Gwangju 20 39 SNS Ads 104% 28.1% 13.5% 454% 2.6%
Ulsan 16 3.2 Video Ads 10.6% 36.5% 6.6% 41.8% 5.6%
1734

www.dbpia.co.kr



=+ / Attention Costel] 7]¥FgF T]A|& ZF Au]~ AAEA] by o

£ 3. UAe FAE A Jusel o o84 <
(FEAE 54 Ax)

Table 3. The user perception of the load of digital
platform service Ads (Likert 5 scale)

1) 2 3) (4) 5)
Search Ads  16.5% 365% 137% 32.1% 12%
SNS Ads 104% 28.1% 135% 454% 2.6%
Video Ads 10.6% 36.5% 6.6% 41.8% 5.6%
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Table 4. The degree of hindrance of digital platform

service Ads (Likert 5 Scale)

O @ 3 @ ®)
Search Ads  42% 22.7% 34.1% 325% 6.6%
SNS Ads 26% 13.5% 327% 408% 10.4%
Video Ads  32% 9.8% 219% 442% 209%
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Fig. 1. Use experience and the reason not to use of Ads
block
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Table 5. Willingness to use of Ads block when the
future conditions of use is changed

Wste] wE F3 At zzog) o]

oo F
y

Questions Yes No

The willingness to use when the

Ads block Ul is improved 854%  14.6%

The willingness to use when the

Ads block restrains some content 46.0%  54.0%

The willingness to use when the
Ads block is provided by service 233% 76.7%
provider with a charge

42 Zngk ool mE CXE ZUEF AMH|IA
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Table 6. Degree of substitute among digital platform
service when the Ads increase 30 percents

Usage redution rate

Search — SNS 15.0730%
SNS — Search 16.9574%
Search — Video 14.2008 %
Video — Search 23.2556%
SNS — Video 21.8884%
Video — SNS 14.3813%
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